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Cities are no longer just
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through the calculated use
of media. Every classic
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century . . . has done so
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«
For us, all city design, all constructions of the city, offer

material that people may include in their images of their
environment. The built and building city are a part of the
experience of all city dwellers; thus, it is theirs to incorpo-
rate, interpret, or ignore. All urban imagery, however, is
not a product of the built city. Social experience, historical

events, human knowledge of all kinds are powerful influ-

ences, and they play upon the imagery of places. . . .

Today, the very term “image” has become a verb as well as
a noun. To a greater extent than ever before, places no
longer simply have images; they are continually being
imaged (and re-imaged), often in ways that are highly self-

conscious and highly contentious.
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